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Summary. The Covid-19 pandemic posed an
unprecedented challenge to the global economy,
delivering a severe blow to the international tourism
sector. Across the world, including countries in Europe,
Asia, the Americas, Africa, and the Middle East,
pandemic-related restrictions, border closures, and
quarantine measures led to a sharp decline in tourist
flows and significant economic losses. In 2020, global
tourism experienced a drop of over 70% compared to
previous years, threatening the survival of millions of
jobs and businesses dependent on the tourism sector.
The aim of this article is to analyze the impact of the
Covid-19 pandemic and the Russian-Ukrainian war
on international tourism at a global level, as well
as to examine recovery measures for the tourism
industry and new trends that emerged in response to
the challenges of the pandemic. The research will help
identify key factors that contributed to both the decline
and gradual recovery of the tourism sector in different
regions of the world. This analysis is important not
only for understanding the economic consequences of
the pandemic but also for developing new approaches
to fostering sustainable and safe tourism in the face of
global challenges. Studying these changes will help
better prepare for potential future crises and adapt the
tourism sector to new realities, ensuring resilience and
safety for all industry stakeholders.

Key words: international tourism, tourism
industry, Covid-19, uncertainty, tourist flows, tourist
arrivals, Russian-Ukrainian war, online bookings,
digitalization,  sustainability = of development,
sustainable tourism.

Problem statement. The Covid-19 pandemic
had a profound impact on international tourism,
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resulting in strict travel restrictions, border closures,
and a dramatic drop in tourist arrivals. As one of
the most vulnerable sectors to global disruptions,
tourism experienced significant economic setbacks,
widespread job losses, and the urgent need to adapt
to evolving circumstances. Although tourism has
been steadily recovering, the emergence of new
trends requires thorough scientific analysis. These
include shifts in tourist behavior, the integration
of new technologies, the digital transformation of
the industry, and increasing demands for safety and
environmental sustainability. It is crucial to explore
both the factors driving the recovery and the
challenges the industry faces in the post-pandemic
landscape.

Literature review. According to the UNWTO
report, international tourism continued to grow in
2019, albeit at a slower pace compared to 2017-2018.
Key factors hindering growth included geopolitical
and trade tensions, uncertainty surrounding Brexit,
and a slowdown in the global economy. The sector
experienced significant disruptions due to the
collapse of the Thomas Cook travel group and several
budget airlines. At the same time, international
tourism expenditure increased, particularly in
France (+11%) and the USA, which led in absolute
figures (+$8 billion). However, the Covid-19 crisis
drastically reduced global tourist flows in 2020.

An analysis conducted by UNWTO (2020)
confirms that international tourism in FEurope
declined by 70% in 2020 compared to previous
years, marking the sharpest contraction in modern
tourism history [1; 2].
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According to Gossling et al. [3], the Covid-
19 pandemic led to an unprecedented reduction in
global tourist flows. The study's authors emphasized
that countries in which tourism constitutes a critical
economic sector, particularly within the EU and
beyond, experienced substantial economic losses.

The effects of Covid-19 on international tourism
and its recovery have been widely examined, with
a particular focus on sustainable development
and the industry's future. For example, studies by
Bhuiyan and Darda [4], along with C. Marques et
al., offer significant perspectives on the pandemic's
impact on tourism in Europe and suggest strategies
for a sustainable recovery. Bhuiyan and Darda
[4] emphasize the need for sustainable practices,
while C. Marques et al. examine the potential
for incorporating social and environmental
considerations into tourism policies. These works
highlight the necessity of rethinking conventional
tourism models and adjusting to new realities in the
post-pandemic era [4; 5; 6].

Kotova and Vasylchuk [7], it is noted that the
tourism industry suffered not only from Covid-
19 but also from the Russian invasion on Ukraine on
February 24, 2022, which became a defining factor
in global geopolitical upheavals. Despite these
challenging circumstances, Ukraine's tourism sector
continues to develop, contributing to economic
growth and regional infrastructure development.

The aim of the article is to analyze the recovery
of international tourism following global crises
such as the Covid-19 pandemic and the Russian-
Ukrainian war, to identify key trends that have
emerged as a result of these crises, and to assess
their impact on the modern tourism industry.

Presentation of main material. The decline in
tourist numbers due to the Covid-19 pandemic had
a profound effect on the economies of numerous
countries, especially those where tourism plays
a major role in GDP. Countries with a high
dependence on tourism, including Spain, Greece,
Italy, Thailand, Mexico, and the Caribbean Islands,
experienced sectoral losses amounting to 9% to 15%
of their GDP. Furthermore, the pandemic resulted
in widespread job cuts across industries such as
hospitality, transportation, food services, and
entertainment, deepening the economic downturn.

In response to the pandemic, nations across
the globe adopted diverse strategies to support the
tourism sector and accelerate its recovery. Among
these measures were the introduction of digital
Covid certificates and vaccination passes, which
enabled smoother travel by verifying vaccination
status or negative test results. For example, the
European Union (EU) launched its digital Covid

certificates to streamline travel within its member
states.

Similarly, countries such as Australia, New
Zealand, and Singapore implemented analogous
systems to promote international travel and
revitalize tourist flows.

These measures helped revive tourism in many
regions as lockdown restrictions were lifted.
The recovery of the tourism industry was marked
by a gradual increase in tourist arrivals, though a
full return to pre-pandemic levels took several
years. Overall, the pandemic served as a catalyst for
new approaches to the development of international
tourism, fostering trends such as increased demand
for ecotourism and sustainable tourism, as well as
adaptations to new travel conditions, including the
global digitalization of the tourism industry.

Furthermore, governments of various countries
introduced financial incentives to support tourism
businesses, such as wage subsidies for workers and
tax breaks for tourism enterprises. For instance,
Italy implemented the "Bonus Vacanze" program,
which provided financial support to families for
domestic travel, stimulating internal tourism.

In 2022, the outbreak of the Russian-Ukrainian
war prompted the relaxation of previously imposed
international travel restrictions, driven by the large-
scale movement of refugees from Ukraine, initially
within Europe and subsequently on a global scale.
This was a critical step in restoring normal conditions
for tourism activities and reestablishing connections
between countries amidst new geopolitical realities.
This period witnessed not only the recovery of
tourist flows but also significant adjustments in the
management strategies of tourism infrastructure,
reflecting European countries' responses to
emerging challenges and opportunities.

Below, we analyze the trends in global tourist
flows by region during the period from 2018 to 2023.

From 2018 to 2023, the number of tourist
arrivals in various regions of the world underwent
significant changes.

In 2019, all regions experienced growth in
tourist arrivals, with Europe and Asia leading the
way at 742.4 million and 362.67 million arrivals,
respectively. However, the outbreak of the
Covid-19 pandemic in 2020 led to a significant
decline across all regions. Tourist arrivals in Europe
dropped to 239.44 million, while Asia saw a sharp
decrease to 58.95 million.

The recovery process began in 2021, with
arrivals increasing to 300.95 million in Europe
and 26.63 million in Asia, though these numbers
remained well below pre-pandemic levels. Recovery
continued in 2022, with Europe experiencing the
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Figure 1. World tourist arrivals by region in 2018-2023 (million people)

Source: compiled by the authors based on [8—9]

most significant growth, reaching 609.59 million
arrivals, followed by Asia with 93.33 million.
The Americas also showed improvement, with
tourist arrivals rising to 157.15 million.

In 2023, this upward trend persisted, with
arrivals increasing further in all regions, notably
to 707.86 million in Europe and 237.24 million in
Asia. At the same time, tourist arrivals in Africa and
the Middle East also grew, reaching 66.36 million
and 92.28 million, respectively.

The data indicate that after the sharp downturn
in 2020, global tourist arrivals began recovering,
steadily approaching pre-pandemic levels.

Astouristflows continue to grow, there is potential
for further recovery and even surpassing previous
records, provided that stability is maintained and
positive momentum persists.

Despite the profound impact of the Covid-19
pandemic on the tourism industry and shifting
travel trends, the top 10 most visited countries in
the world remained consistent in 2023 compared
to 2019. This underscores the resilience and lasting
appeal of these destinations. However, while the
rankings stayed unchanged, the number of tourist
arrivals in each country showed some variation.

European Union countries such as France and
Spain continued to dominate the rankings, albeit
with a slight decrease in visitor numbers. This
reflects their enduring popularity but also indicates
a modest decline influenced by global factors.

The United States demonstrated strong recovery
and growth in tourist arrivals, signaling positive post-
pandemic momentum. Conversely, a drop in tourist
numbers in China points to prolonged pandemic-

Table 1

Comparison of the top-10 most visited countries in the world in 2019 and 2023

Ne | Top-10 most visited countries in the world in 2019 Top-10 most visited countries in the world in 2023
Country Number. qf tourists Country Numbel: of tourists
(million) (million)

1 |France 90,2 France 89,4

2 | Spain 83,8 Spain 83,7

3 |USA 78,7 USA 79,3

4 | China 67,5 China 65,7

5 |ltaly 64,5 Italy 64,5

6 | Turkey 52,5 Turkey 51,2

7 | Mexico 449 Mexico 45,0

8 | Thailand 39,7 Thailand 39,8

9 | Germany 39,4 Germany 39,6

10 | Great Britain 36,9 Great Britain 39,4

Source: Compiled by the authors based on [8]
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related challenges or other socio-economic factors
affecting its tourism sector.

Countries such as Italy, Mexico, Thailand,
Germany, and the United Kingdom have shown
stable or positive trends, reflecting the resilience
and adaptability of their tourism markets to new
conditions.

It should be noted that, beyond Covid-19, the
Russian-Ukrainian war also significantly impacted
tourism, particularly causing a marked reduction in
flights, especially in Eastern European countries.

The war in Ukraine has significantly impacted
on logistics in Eastern Europe, leading to a sharp
decline in shipments. Other regions, particularly
Central and Western Europe, have shown steady
growth, partially offsetting the negative effects.
It is projected that by 2024-2025, Europe will return
to pre-crisis shipment levels due to the adaptation
of logistics systems and economic stabilization in
other regions.

The graph below provides a more detailed
illustration of the percentage changes in the
number of flights in European countries most
affected by the consequences of the Russian-
Ukrainian war.

An analysis of the decline in flights across
Europe from February 24 to May 11 in 2022,
compared to 2019, reveals the significant impact of
the Russian-Ukrainian war and the lingering effects
of the Covid-19 pandemic. Ukraine's airspace was
completely closed, leading to the suspension of
all flights. Moldova also experienced a substantial
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decrease due to its proximity to the conflict zone.
Reductions in Slovenia (-42%), Latvia (-38%),
and Finland (-36%) were driven by geographic
proximity to the conflict and a post-pandemic
decline in aviation. In Central Europe (Czech
Republic -35%, Austria -30%, Germany -28%), the
drop in flights reflects global trends such as reduced
demand, restrictions on eastbound flights, and the
economic consequences of the pandemic.

The largest declines occurred in countries
directly or indirectly affected by the war, such as
Ukraine, Moldova, and Latvia. Significant losses
were also observed in Finland and Central European
countries, where the restrictions on flights over
Russia and post-crisis changes in air transportation
were impactful.

The overall reduction in flights reflects not
only the impact of the war but also the long-term
consequences of the Covid-19 pandemic, which
significantly disrupted global air travel for an
extended period.

The Covid-19 pandemic caused not only a sharp
decline in the tourism industry but also substantial
shifts in tourist behavior, leading to new trends and
accelerating the digitalization of the tourism sector.
One notable trend has been the growing popularity
of ecotourism and sustainable tourism. According to
Stogniichuk [12] (2024), tourists increasingly prefer
travel to remote regions and natural sites, avoiding
large crowds and reducing the risk of infection.
These changes reflect a broader trend toward
seeking new forms of travel that align with updated
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Figure 2. Dynamics of air flights in Europe by region (2017-2025)

Source: compiled by the authors based on [10]

49



HaykoBu# BicHMK Mi>kHapoaHOro rymMaHiTapHOro yHiBepcuteTy

0%

100, 3N
10 A]O \&o
-20%

-30%

g B RN B
(‘)Q)

-38%
“42%

-40%

-50%
-60%

700

70% 69%
-80%

-90%

-100%
-100%

21% -20% -20%

0, 28% 4% 4%

36% -35% -34%

Figure 3. European countries with the largest decrease in the number of flights
(February 24 — May 11, 2022, compared to 2019)

Source: Compiled by the authors based on Statista data [11]

health and safety standards while addressing the
need to preserve the environment.

Akey change in overcoming the consequences of
the Covid-19 pandemic has been the digitalization
of the tourism industry, particularly the introduction
of contactless services to minimize physical
interactions between tourists and staff. This includes
contactless check-ins and check-outs, digital room
keys in hotels, and automated registration terminals.
The adoption of such technologies not only reduces
the risk of infection transmission but also enhances
convenience for tourists, who can now avoid queues
and delays.

Additionally, the pandemic significantly
altered approaches to organizing and consuming
tourism services. One of the most transformative
changes has been the rapid integration of digital
technologies into the tourism industry. Although
this process began before the pandemic, it gained
new momentum due to the need to ensure safety and
convenience during a global crisis.

The digitalization of the sector has also expanded
the possibilities for online booking. Many tourism-
related companies and services, such as hotels,
airlines, and tour agencies, have increasingly
adopted online booking platforms. These platforms
allow tourists to easily compare prices, check
availability, and make reservations from home,
which is especially relevant in the context of travel
restrictions.

Between 2017 and 2019, the online travel market
saw consistent growth, rising from $436.86 billion
to $489.13 billion. This expansion was fueled by
technological advancements, the increasing use
of mobile applications, and the growing trend of
online bookings. However, in 2020, the market
suffered a dramatic decline to $225.16 billion, more
than halving its value from 2019. This downturn
was primarily due to travel restrictions, lockdowns,
and widespread concerns about the risk of infection,
which severely impacted the tourism industry and
online bookings.

With the rollout of vaccinations and the
gradual easing of restrictions in 2021, the market
began its recovery, reaching $326.11 billion.
By 2022, it had returned to its 2019 level of
$495.14 billion and continued to grow, reaching
$599.27 billion in 2023. This rebound was driven
by pent-up demand for travel and advancements in
technology.

The online travel market is expected to continue
expanding, projected to reach $727.52 billion by
2026. This growth will be supported by ongoing
digital transformation, easier access to international
travel, and increasing demand for convenient online
booking platforms. Key growth factors will include
emerging technologies such as artificial intelligence
and virtual reality, personalized travel services, and
a stronger focus on environmental sustainability.
The market is also anticipated to become more
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diversified, with a greater emphasis on sustainable
and eco-friendly travel options.

After the pandemic-induced decline, the online
travel market is demonstrating rapid recovery and
consistent growth. It is forecasted that new digital
solutions and changes in consumer behavior will
drive further expansion of the market in the coming
years.

Conclusions. International tourism has undergone
significant changes due to global challenges such as
the Covid-19 pandemic and the Russian-Ukrainian
war, which led to a large-scale reduction in tourist
flows, economic losses, and decreased demand.
Border closures, the introduction of quarantine
measures, and the general fear of travel strongly
impacted the tourism industry, which had been one
of the primary sources of income for many countries
before the pandemic.

The Russian-Ukrainian war also negatively
affected the tourism sector in the region, particularly
in European countries. Geopolitical instability,
security risks, rising energy prices, and associated
inflationary processes significantly reduced tourism
demand in Eastern Europe and placed additional
pressure on the economies of neighboring countries.
Due to significant population movements in the
region, including temporary refugees, the resource
base for domestic tourism also experienced changes.

However, due to active government measures,
including financial support for tourism businesses,
the introduction of new technologies (such as digital
Covid certificates), the digitalization of the sector,
and the gradual lifting of restrictions, the recovery
of the tourism industry has begun and is actively
ongoing.

The prospects for the development of
international tourism in the post-crisis period
largely depend on the sector's ability to adapt to
new conditions, particularly changes in consumer
preferences and security requirements. Key aspects
of recovery will include innovative solutions,
such as new formats of travel and improvements
to digital booking platforms, as well as a focus on
sustainability and safety. The growing demand for
ecotourism, sustainable tourism, and safe travel
will play an important role in setting new standards
for the tourism industry. For successful recovery,
it is necessary to continue developing sustainable
tourism strategies, taking into account new realities.
This includes integrating environmental practices,
adaptingto changes in consumer behavior, improving
safety measures, and supporting innovations that
can ensure flexible and resilient functioning of the
sector under conditions of unpredictable crises.
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HOBHX TEHJICHIII}, II0 BUHUKJIM Y BiJINOBIb HA BUKJIMKH MaHJAEMii. Y3araJibHEHO, IO MEPCIEKTHBU PO3-
BUTKY MDKHApOIHOTO TypH3MYy B ITOCTKPH30BHI MEpio 3HAUHOIO MIpOIO 3aJieKaTh BiJl 30aTHOCTI Taiy3i
a/IarTyBaTHUCS 10 HOBUX YMOB, 30KpeMa 3MiH y CIIOKMBYMX yMOA00aHHSX 1 BUMoOrax 110 6e3mexu. Kirogo-
BHUMH aCTeKTaMH BIHOBJICHHS T'ajly31 BU3HAYEHO 1HHOBAL[IHI pillIeHHs, TaKi K HOB1 (hopMaTu MOAOPOKEH
Ta BIOCKOHAJICHHS ITU(GPOBUX TUIATGOPM OPOHIOBAHHS, a TAKOXK (POKYC Ha CTAJIOMY PO3BUTKY Ta Oe3relli.
[IBuaka iHTErpatis MUGPOBUX TEXHOIOTIH 3MIHIOE TIIXOAM IO OpraHi3allii Ta CIOKUBAHHS TyPUCTUIHUAX
nocIyr. 30KkpemMa, akTUBHO BIPOBAKYIOThCS O€3KOHTAKTHI TOCIYTH I MiHIMi3aIlii (Gi3udHO0] B3aeMOIii




HaykoBu# BicHMK Mi>kHapoAHOTrO rymMaHiTapHOro yHiBepcUTETY

MK TYpUCTaMH Ta MEPCOHAJIOM. Y3arajbHEHO, IO 3POCTAIOUMid MOMUT HA €KOTYpU3M, CTaJHi TypH3M
1 Oe3revHi MOJOPOXKi € TEHACHIIISIMA BiTHOBJICHHS MIKHApOTHOTO TypusMmy micis nangemii Covid-19, i
1€ BIIrpae BaXJIMBY POJIb Y BCTAHOBJICHHI HOBUX CTaHAAPTIB ISl TYPUCTHUYHOI Taimy3i y 1iiomy. [Ipen-
CTaBJICHUH aHAJI3 Ma€ BEJUKE 3HAYCHHS HE JIUILE Ul PO3YMIHHS €KOHOMIYHMX HACIHIAKIB MaHaeMil, ane
i U151 po3p0oOKH HOBHUX MiAXOIB 0 PO3BUTKY MIKHAPOIHOTO TYpPH3MY B YMOBAxX IM100adbHUX BUKJIHKIB.
BuBueHHS KX 3MiH JOMOMOXKE Kpallle MiAroTyBaTHCs 10 MOXKIIMBUX MaOyTHIX KPH3 1 aJanTyBaTu TypHC-
TUYHHIA CEKTOP JI0 HOBHUX pealii, 3a0e3rmeuyoun CTIHKICTh 1 0€3MeKy I BCiX YYaCHUKIB ramysi.

KuarouoBi ciioBa: MibkHapoIHUN Typu3sM, iHAYCTpis TypusMmy, Covid-19, HeBHU3HAYEHICTh, TYPUCTHYHI
MOTOKH, TYPUCTUYHI MPUOYTTS, poCiiChKO-yKpaiHChbKa BiifHa, OHJIaH-OpOHIOBaHHSA, U(pOBi3allis, cTa-
T Typu3M, CTIMKICTh PO3BUTKY.
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